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ITRODUCTION

The province of Brescia is located in the Eastern sector of the
Lombardy region.

It is the largest province of Lombardy: 4.734 km? and 206
municipalities.

/ different areas:

- Brescia - Valle Camonica
- Lake Garda - Valle Trompia
- Lake Iseo and Franciacorta - Brescia’s Plains

- Lake ldro with Valle Sabbia
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| /HQK ,C/ HI,JL[,-LJ/ The other important sections of the

LOGURANDILAYOUT websne unfold next to the Iogo
The logo \lﬁn' N '
appears for the ;
first fime with | =
no specific ey

characteristic,
layout or colour
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WHO? idientiily

SRAERICDESIGNFANDIDESIINATION D ENTIY

VISITBRESCIA  THINGSTODO  EXPERIENCES  USEFUL INFORMATION

The prevailing
colour is'light blue

CLEAR IDENTITY:
First insights into the
opportunities the province of
Brescia can offer (and related
sections concerning them)

I
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WHOY identily,
GEQGRARHICALPOSITION

bresciatourisr

5 Short paragraph representing
e the main areas

2 ’ LAKE GARDA

N {( U LAKE ISEO & FRANCIACORTA

LAKE IDRO & VALLE SABBIA
‘_“ 3 Home of outdoor sports and Lake Idro, the
..’..\ -2 highest of the Prealpine Lombard lakes. Peace
L e 4 and trangullity on the Trentino border. Welcome
o %«i to Valle Sabbia
R .k‘,i GO TO THE PAGE >
" 4 "’v

VALLE CAMONICA

& VALLE TROMPIA

' » Pale map of the province
e e & ! ¢ \ X oo necessary for the
P, i R - ek AU T | idenification of the
N il AR different areas

BRESCIAN PLAINS
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WHOY identily,
DESTINATIONDENTITY.

FROM 20 JUNE TO 1 NOVENSER 2020

GUIDED TOURS OF ROCCA D'ANFO SUBSCR'BE TO OUR
25 NEWSLETTER
| TO KEEP YOU UPDATED

TYPE HERE YOUR EMAIL

FROM 30 MAY TO 26 DECENBER 2020
GUIDED TOURS IN BRESCIA

#VISITBRESCIA

Pop-ups regarding
the most recent

events and Official social Summary of all the related
activities network pages || sections of the website and the

e logos of all the main partners

] MILLE MIGLIA

BAKED TENCH WEEK IN CLUSANE D'ISEQ

I I
*:..q:n tomearpia I ) @, Ghfesr FARE
PoE FEER 2014 1930 / IMNOWATIONE § COMBETITINITA - —

Lake Iseo & Franclacorta - Cullnary avents

‘Copyright & 2020 - All Rights Resarsed - Brascistourism
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WHOY id eniiiy

| J.

DESTINATION TDENTIIY
Graphic layout is simple but rather appealing, with clear and practical
application
Web experience and research are linear, easy and pleasant

A specific identity is present on the website, starting from the homepage

Different targets are taken into consideration
Different needs are satisfied

&

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



|dentity is overall
| consistent with the one

" ‘I {(f{ 3 - e}

WHIUY vg et

| / ) M !’U G j of the official webpage
C ) :“-'

of the province
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\/ﬂ % contbent
IBUTHON OE INEORMATION

One website. .. many languages
BUT only the ltalian version
provides all the information!

The homepage is . AR )N
divided into different | - ° ' e Y &
o . . : i,\\ R '4}(‘,' y* o
sections. Each sectionis | e
Subdivided into | 3 LAGO D:!SEOEFRANCIACORTA P ‘\ ur_-w:.u-- 1:\’ 1
different subsections. | . .4 areslbeen )
e ¥ 1
The website provides little A
information on managers KL M.
. . h Bresciatourism Scarl isit Brescia Cosa Fare Dormire Info Utili
Users Cun BUSIIY flnd Only fism Via Luigi El'naludi,23 _ Al pert Make in Brescia chi siamo
25121 - Brescia % [”_ :. Eventi @ T
telephone number, email and sy S
addresses RS Y e PR

BRESCIA GROUP - Web Presence Quality Evaluation

PMTS - IT for Tourism Services, University of Bergamo

2020/2021




\/ﬂ W conlenl
2 ONTVENIFCOMPBLIANCE Well structured website ‘

_'l-_',

Very clear text
Sufficient information for users
Text available in different languages
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WHALY

A CLURESTAN DAY

e 7

Pl

s . - )
. fALAN

Lots of photos about landscapes,
tradition, food and culture
BUT videos are not present!
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WHATY content’

LINKS, CORYRIGHT"ANDIDOWNLOADABLE MATERTAL

The website has All Rights Reserved

Copyright in texts, pictures, and graphics

AT T30 ST W

g O B, fesr

BOFRAR RIS RN IRNAYARIRAE § ESMERTITIvITA

B 2020-All Rignty Seserves - Brescistowrism )

Bresciatourism collabora con 'associazione di promozione culturale sdfhza fini di lucro Slowtime per una
Brescia accessibile e senza barriere.

Slowtime promuove le attivitd del tempo libero e del turismo per tuttidlen particolare attenzione alle
esigenze delle persone con disabilith motoria, Per ulterior informazionY e per conoscere tutti i luoghi
accessibili a Brescia (musei, Chiese, locali, piazze) visita il sito www.slowtime.it.

Condividi

Itinerar: slow a Brescia

Brochure con itinerari a Brescia e provincia realizzate dallassociazione Slow Time in partnership con
Bresciatourism

Scarica gli itinerari slow di Slowtime:
Itinerario 1
Itinerario 2
Itinerario 3
Itinerario 4
Itinerario 3

Itineraric &

Per ulteriori informazioni visita il sito www.slowtime,i

Condividi

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021
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DOVE

CASTELLO DI PADERNELLO
wM Via Cavour 1, Pademello « Borgo San Giacomo
L J

QUANDO

EVENTS DAL 19 GENNAIO AL 20

DICEMBRE 2020

bresciatourism

TEL +39 030 2408766

n E d EMAIL info@castellodipadernello.it et
l ( ro I Luogo di alleanze e di scambi per un‘economia locale diversa, i Mercati della
SITO www.castellodipademnello.it Terra® mirano a promuovere il cibo buono, pulito e giusto del territorio &
MAbk < T ( _ creare consapevolezza in chi acquista, | prodotti venduti corrispondono 3
criteri qualitativi ben definiti che hanno l'obiettivo non solo di valorizzare le

QGNUNO € <1 BI <UI $) PRe
ricchezze gastronomiche autoctone, ma anche di salvaguardare il territorio e

le radic), 13 storig, 13 cultura alimentare della comunita,

Oltre a produttori della pianura bresciana saranno come sempre presenti
esponenti dalle aree confinanti, per un‘espenenza di scambio ancora piu
profonda. In particolare dal 2017 € stata ampliata 13 collaborazione con |
produttori e le condotte Slow Food delle province di Cremona, Bergamo e
Mantova, che insieme a Brescia hanno organizzato il progetto Lombardia
9|
- Ralfaello et Rallael Orientale 2017 Regione Europea dell’Enogastronomia.
e fel  BresciasCulw
Per informazioni:

Castello di Pademello

IL RITORN Tal L 20020 NANRTEE
VITTORIAALATAA 2021

BRESCIA ANTICHE RISONANZE ~
IX EDIZIONE

Brescia - Arte e Cultura, Cultural Brescia - Culturall

k 'AQ ‘ DAL 2 OTTOBRE 2020 AL 30 GIUGNO

Mouse pointer by Paul Fernando from the Noun Project
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WHYZ sevi | S

Tour Guides in the Province o -
NEEDS Bour ——

Plan your guided tour Lo learn about anistic, cultural, and natural gems in the province of Brescia, OUTDOOR CULTURE
. milies, and groups and hire a licensed guide for the area you want to

Drescia Lake Garda, Lake 1seo &

Franciacorts Lake idro & Valle
AGTA - Associazione Guide Turistiche Abilitate SahbiaValle Camonica Valle

{Brescia Guide, Bresciastory) Trompla,Brescian Plains »

Area: City of Brescia Active Holidays, Art and Culture
Tel: +30 334 9035700

E-mail; info@agta.it

Website / TOSIO PALACE
f l?' - Franciacorta - Camonica Valley

Tel: #39 333 6507551 [ 439333 6424684
E-mail; info@arteconnoi.it
Website Brescia « Art and Culture

Associazione Arnaldo da Brescia

Area: City of Brescia - Lake Garda - Lake lseo - Franciacorta - Camonica Valley - Sabbia Valley -
Trompia Valley - Brescia plain

Tel: =39 030 47660 [ +39 347 4122750 / +30 335 5422799

VISIT BRESCIA THINGS TO DO EXPERIENCES =]  E-mail info@arnaldodabrescia.it - sandra@amaldodabresciait
bresciatourism Website

ACTIVE HOLIDAYS

« ART AND CULTURE \'%

FOOD AND WINE

| THERMAL BATHS & WELLNESS

Mouse pointer by Paul Fernando from the Noun Project
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E_ c O M M E Rc E Strutture > Brescia > Locanda delle Mercanzie Located in the heart of the city of Brescia, on the ancient Roman
Decumanus (main east-west street), hotel Locanda delle
Mercanzie offers comfortable rooms in the enchanting setting of a

bresciatour Medieval palace.

CATEGORY

Its central position and our efforts to guarantee comfort and quiet
in every room make Locanda the ideal observation point to

HOTEL
discover life in Brescia.

bresciato ‘
VI'ES-I:|EI ourism CONTACTS

Food service is of paramount importance to us. Indeed, we offer
an international breakfast and our “express” restaurant is open

—
7" Risultati 1-10 4] 1018 per: f from 12pm to 4pm. When it comes to food sourcing, we have
r /1 / i o b NS elected lt)o use l:))cal products because we believe tﬁat learning

E-MAIL lidia.defilippo@locandadellem. .. about the city needs to also engage the sense of taste.

There IS d CORSO GOFFREDO MAMELI, 26 - BRESCIA Share 0 o

d Iffe re n ce WEBSITE www.locandadellemercanzie.com

between the RS
“ﬂliun ﬂnd The THIS WEBSITE USES COOKIES

L] L]
En g I I S h Ve rs I 0 n This website uses cookies to Improve user experience. By using our website you consent 1o all cookies in accordance with our Cookie Policy.

ENABLE COOKIES PRIVACY POLICY

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



WHY Sevices

BRESCIA"CARD

BRESCIACARD

museums & mobility

There are two offices in the city of Brescia, alongside a IAT office managed by the Province of Brescia.

¢ Infopoint Centro - Via Trieste 1 (corner of Piazza Duomo), Brescia - tel, +39 030 2400357 -
infopoint@comune,.brescia.it (open Monday-Friday 9am - Tpm, Saturday and Sunday 9am - 5pm);

* Infopoint Stazione - Via della Stazione 47, Brescia - tel, +39 030 8378559 -
infopoint@comune.brescia.it (open Monday-Friday 9am - 7pm, from Ist September 2020 also Saturday
9am - 2pm);

* Infopoint Piazza del Foro 6, Brescia - tel. #39 030 3749916 - iat.brescia@provincia.brescia.it (Open
Wednesday - Saturday 10am - 6pm, Sunday 10am - 2pm).

At the Via Trieste (centre) and Via della Stazione offices you can:

e (btain free city maps and brochures about events and initiatives;
* Receive multi-lingual assistance for information about transportation, museums, exhibitions,
churches, events, and performances,;
Book guided tours (Infopoint Centrol;
Th e B resc i a ( a rd i S O-I- ve ry we | | Purchase public transportation tickets and passes, receive information about Park City Card,
Omnibus Card, Bike Sharing, Car Sharing, parking;
* Purchase the Brescia Card Museums & Mobility card and admission tickets to exhibitions and events;

p rom 0'I'e d , an d 'I' h ere are eX'I' ernda | e Purchase gadgets and original merchandising of Brescia Calcio football team, Mille Miglia, Fondazione
Brescia Musei, CidneOn event, guides and hooks about Brescia;
links provided about it

e Purchase events and attraction tickets through Vivaticket.

Moreover, Brescia Trasporti has an InfoTicketPoint in Via San Donino 30, where it is possible Lo purchase all
magnetic ticket types available and recharge your Omnibus Card [or public transportation.

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



WHYY Sewices
IRANSPOR]
The website provides information both
on how to arrive in Brescia and to get

around (lists and descriptions)
There are links to the official webpage

BUT there is no public transport map!

I GETTING AROUND _, ‘ i J I

BRESCIA BY LIGHT \5 GETTING AROUND e GETTING AROUND

GETTING AROUND
BRESCIA BY TAXI

Lo T————) Brescia’s new automatic light rail has been operating since 2013, It connects the north and south-east sides
of the city passing from the city centre, the train station, and the main hospitals. The service runs from 5am

to 12am, with trains every 4 to 6 minutes during rush hours and 7 to 10 minutes in the evening and weekends.

Zone 1 fare: € 1.40 individual ticket, € 13 10-ride ticket (one ticket is valid for 90 minutes). 24-hour pass: € 3.
Children up to 1 m of height travel free of charge. Tickets can be purchased at the vending machines located

in the stations, at the tobacconist’s, infopoint offices, on the app BSMOVE, and via SMS. They are valid on the

light rail and buses.

For information and details on fargf:

: www.l:resciarnnbil
I CAR, SCOOTER AN f:30am - 10pm. - ———

1
ST -

1030 3061 200, WnatsApp +39 342 6566207

HOWTO GETTO
BRESCIA BY CAR » ‘

HOWTO GETTO
BRESCIABY BUS >

HOW TO GETTO HOWTO GETTO
BRESCIA BY PLANE > BRESCIA BY TRAIN >

BRESCIA GROUP - Web Presence Quality Evaluation PMTS -

IT for Tourism Services, University of Bergamo 2020/2021
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CARIUGRAERYSAND WEATHER FORECASI)

o e

CArs prrviniin smuvinal

Georeferenced cartography: Google Maps
is embedded BUT it doesn’t work! @

Spiacenti, si & verificato un problema.

There are NO location hased services!

There is NO weather forecast in‘the
webhsite!
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WhY% sewvices
HRIVAGY Cookie Policy per
http://nttps://www.bresciatourism.it/en

Uso dei cookie

Il "Sito" (http://https://www.bresciatourism.it/en) utilizza i Cookie per rendere i propri servizi semplici e efficienti per I'utenza che visiona le
pagine di http://https://www.bresciatourism.it/en. Gli utenti che visionano il Sito, vedranno inserite delle quantita minime di informazioni
nei dispositivi in uso, che siano computer e periferiche mobili, in piccoli file di testo denominati “cookie™ salvati nelle directory utilizzate
dal browser web dell'Utente. Vi sono vari lipi di cookie, alcuni per rendere piu efficace I'uso del Sito, altri per abilitare determinate
funzionalita.

Analizzandoli in maniera particolareggiata i nostri cookie permettono di:

« memorizzare le preferenze inserite;

» evitare di reinserire le stesse informazioni pit volte durante la visita quali ad esempio nome utente e password;

« analizzare |'utilizzo dei servizi e dei contenuti forniti da http://https://www.bresciatourism.it/en per ottimizzarne I'esperienza di
navigazione e i servizi offerti.

WEHSITE USES COOKIES

This website uses cookies to imprgfe user experience. By using our website you consent to all cookies fdccordance with our Cookie Policy.

ENABLE COOKIES § PRIVACY POLIY? /

Mouse pointer by Paul Fernando from the Noun Project
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WHY Sevices

SECURIIY

Safe Browsing site status

Google's Safe Browsing technology examines billions of URLs per day looking for unsafe websites. Every day, we discover thousands of new unsafe sites, many of
which ara legitimate websites that have been compromised. When we detact unsafe sites, we show warnings on Google Search and in web browsers. You can
search 1o see whether a website is currently dangerous to visit.

Check site status

www.bresciatourism.itien

@ No unsafe content found

Site info

This info was last updated on 4 Nov 2020,

Site safaty can change over time. Chack back for updates.

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



SEARCH ENGINE POSTITONING

www.bresciatourism.it -

Bresciatourism: Brescia, turismo ed eventi in citta e provincia

Sito ufficiale del turismo a Brescia: scopri cosa fare e vedere in citta e provincia. Un territorio
ricco di arte, storia, eventi e tradizione gastronomica.

www.bresciatourism.its ... =

Brescia Tourism | The Official Travel Guide to Brescia and its ...

The province of Brescia offers an extraordinary variety of landscapes. Every area has a rich,
unigue history. Brescia's three lakes have their own individual ...

Visit Lombardy

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo

2020/2021
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WHERE? individuation

RANKING

hrefs

hitp « htips v www bresciatourism it/

Brescia, turismo ed eventi in citta e provincia - Bresciatourism © Howiouse

wvav.bresciatounsm it/ »

Ahrefs Rank UR' DR’ Backlinks ' Referring domains ' Organic keywords bme’
597,269 49 59 333K .0 896 17.5K - )

PPCO

_ "3CheckPageRATk

.
®e ..\ FREE TOOL TO CHECK GOOGLE PAGERANK
I ———

Domain Analysis For:

bresciatourism.it
Date: November 6 2020

Google PageRank: 4/10
cPR Score: 4.2/10

NOT ENOUGH DATA

Unfortunately we don't have enough traffic data for this website... yet.
We know that little things make big things happen so make sure you come back to get more insights once this
website has matured.

Domain Authority: 45

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



IEDE? .. 1:.:
WHERE md ivid iy,

,\‘
»
\

JOMAIN NAME

- hips:

N\
N
L_k"\

bresciatourism

EASY TO REMEMBER!
name of the city cultural, economic &
social aspects

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



WHERE? indinsidualion,

COMMUNICATION WITHUSERS

/,—\ VISIT BRESCIA THIMNGS TO DO EXPERIEMCES USEFUL INFORMATIOM
bresciatourism

SUBSCRIBE TO OUR

N EWS LETTE R TYPE HERE ¥YOUR EMAIL N ewsle‘"'er
TO KEEP YOU UPDATED o
subscription
\ J
#VISITBRESCIA

' Official social network pages
Official hashtag

r'Eiir:iaLrJuliSI‘n Scarl ! B5 Things to do Experiences Useful iInformation
Via Lui e

Events Who we are

BEVELOPEDR Br
& Studio Up

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021
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/‘/AJJ\/ LfLﬁ//_‘/‘:}'*Lﬁf e (( OV
SOCIAL ENGAGEMENY]

- Link to the official website |e»== "2

Frequent use of
stories and posts

Repost of UGC |

A0Ga 1 Tuor amic
.‘/ g Visit Bresaa - fresciatourism ! Al ldr
Un'alba da incormiciar direttamente dal lago d'ldro! immag@nat: gu
con solo un foglo d ta, pennello & vermice J
G @stefano_maraggi_photography
SRR T R N <} P

N L7
Languages: la|§

BUT in posts only ltalian is used

Most followed Facebook page dedicated to Brescia:
102.853 Likes and 103.186 Followers

Fast replies

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



WHERDY? lfLJ(,,fLJ/,JL;( on,

bresciatourism

Two Twitter accounts:

Link to the official website

Brescia Tourism

Bresciatourism is the official touris
province of Brescia.

2] b
Languages:§ BEES2
BUT in tweets Frequenf
Onl.y Ill.uliun iS Used Tweet Tweet e risposte (re)tweets

ViSit Bl’eSCia ; Tl Brescia Tourism ha ritwittato
visitbrescia Visit Brescia @\/isitlirescia |
| Iscrizi 101 ¢ Nell'attesa di poterle ammirare nuovamente... ecco un nuovo racconto su

Brescia

oard which promotes tourism in the city and

Leggi I'articolo della giornalista Ute Stimmer, ospite di Visit Brescia, sulla
rivista tedesca #RESTAUF t 54

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



Engagement
rate: 4,27%

15

Most
followed
touristic

Instagram
page about
Brescia

@visitbrescia

Nessuna attivita di Follow/Unfollow @

35.992
Followers

995
Following

1.377
Posts

1.517 19

Media Media
Like Commenti

:

Engagement rate 4.27 %
LR piu alto rispetto alla media

2.881
Media
Visualizzazioni

BRESCIA GROUP - Web Presence Quality Evaluation

Two Instagram accunts:

visitbrescia

i uqlix f\/ A

< bresciatourism

e
e

6 902 )
Posts FoII

Nuovo account corporate di #Bresciatourism.
Visit our official account @visitbrescia
Corso "Revenue Management per |'ospitalita"
bit.ly/37pUAWX

Followed by visitbrescia

15

Following

bresciatourism

Liked by and 2,6 k others

visitbrescia 88 The view that never grows old! For
now let's #staysafe and look forward to better times.
Brescia will be here waiting, as soon as we can return

v

B B Questa vista non ci stanchera mai! Per ora
restiamo al sicuro e sogniamo: #brescia sara qui ad

1.377

Posts

36k

Followers

995

Following

Visit Brescia

Official Tourist Board for Brescia and its province.
Share your photos of Brescia with #visitbrescia!
Vota il #castellodibrescia Luogo del Cuore FAI
bit.ly/32JSkK1

Via Luigi Einaudi 23, Brescia

Frequent stories and (re)posts

Following v Contact v

Messag

Parlano din... #HSA2020 Bassa Bres... Brescia Valle Ti

aspettarci, non appena potremo ¢

a8 @inviaggiocoltubo
Use #visitbrescia to share your best shots of
Brescia and its province!

Languages:

lk‘IVA
ZAInN

PMTS -

IT for Tourism Services, University of Bergamo

2020/2021



& Lmk’ro ’rhe offlclul websne

’ Mv PP S
,-.z-« :ém C

ISCRIVITI

HOME VIDEO PLAYLIST CANAL DISCUSSIONE INFORMAZION Q

Video caricati  RIPRODUCI TUTTI = ORDINA PER

No information about | __ .1, .
subscribers

- [l
Brescia: uw italiaanse Het Gardameer: uw volgende Brescia: uw nallaartse Brescia: vos vacances Lac de Garde: votre Brescia: vos vacances
vakantic bestemming vokantic itakiennes prochaine destination faliennes

k‘ 7‘ 42.283 visualizzazion + 121.983 visualizzazioni « 44773 visuslzzazion 91.458 visusizzszon 128,153 visualizzazicm « 72.575 visualizzazion| ¢
Lunguuge S: ' er L‘ 3 mesi fa 3 me= T2 3 mesi Ta 3 mesi fa 3 mesi fa 3 mesi fa
g : <l
I hi - u i

} L) LR
ey Taliennyfanh!

5L .
N

Brescla: dein italienurlaub? Gardasee: dein nachstes Ziel Brescia: dein italienurlaub! Brescla: un territorio, mile Lago di Garda: |a tua Brescla: una citta, mille
emozioni prossima meta occasioni

120 938 visuahzzazion 12 214 visualirzaziond - 47 &G VISUSITZATION -

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



WHEREY indivud uwaqivon

SOCIALENGAGEMENT

Brescia Tourism — Visit Brescia won the 2020 edition of the national
Hospitality Social Award in the “Tourist Destinations” section

Ecco 1 vincitori 2020

Miglior attivita di

. . : , . . . . ) social media
Sono B i riconoscimenti che premiano |'eccellenza nel social media marketing. Uno per ¢

o b . . - T marketing per
#BestHospitalitySelfie — dedicato a tutti i candidati indipendentemente dalla categ

destinazioni
turistiche

Visit Brescia -
Bresciatourism
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SUCIAL ENGAGEMENT

FACEBOOK: TWITTER:
OFFICIAL WEBSITE » . , . . INSTAGRAM: @visithrescia YOUTUBE:
_ .. Visit Brescia — Brescia @bresciatourism , , . ,
bresciatourism.if , i , . , (@bresciatourism) Visit Brescia
Tourism (@visitbrescia) (RT: @visithrescia)
35.9K Followers
Domain authority: 45/100 102.853 Likes Average Likes: 1.517 :
2.592 Foll 1.902.543 V
Organic traffic: 32.4K 103.186 Followers OHOWEIS Average Comments: 19 s
ER: 4.27%
L : N 1P L : NP«
wgis ZAINS Languages: Languages: Languages: :: 3 ngis ZAINS
. I
Last updated: 07.11.2020 | Last updated: 07.11.2020 | Last updated: 06.11.2020 | Last updated: 07.11.2020 | Last updated: 30.07.2020
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Online Broken Link Checker: Response codes
Our system detects & reports the fallowing link problems / HTTF response codes;
404 Page Not Found : the page / resource doesn't exist on the server
400 Bad Request : host server cannol understand the URL on your page
Invalid host name : sarver with that name doesn't exist or is unreachable
Malfermed URL (2.5 a missing bracket, extra slashes, wrong protecol efe)
Invalid HTTP response code | server response violates HTTF spec
Host server returns "emply” responses with no content and no response code
Timeout : HTTF requesis constantly limed out during the link check

Host server drops connections. It is either misconfigured or ks oo busy.

213 RN s comaprimavera. i
hitpciiwewa bbdieire. atiervsia.oml
FEpcivews bbfontansdie i
hpcivers satumiaganta. cam/

e iwera gardasa o-shalamanna. com!
hitpctiwewarsiorentehobe isullvan b
Frpcdivess molellouingdessnzana it
g twewrs gardandanna B
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s inell ool glarding
wawey_hotal-adlanie.com

wern lEpaleghet

wew bblaflanda.it

way becanadhrestaRTAga tagekea. o
weaew lapemgoina.com

weny lapiretaliemmo. i

wane Mot sk s e A, Bl

waew [amuragliahaotal &

W hotel o, com

Wy locarcas kel

WY APRAnEErT acaNZRdREANTAN IE
WA T e OrS-2par M. cam
v finmotsLily

wivw bbpescatione it

wany hotalmaysrasplandil i
waww.mendiananatel net

Wy holelporicazzura il

waay albargo-runnimgehia it
way casiallanaivndorn.
wwew.hotel capribs i

Wy BEimBssriil

WAL COMARIMAWETA.
wawew_bbdeine. ahenasta.ag

Wy bblonlanele. il

waay aatumiaganda. com

vy gardasan-smiamann a. com
wewew rstorenie holelsulivan it
Wy heleliouringdesanzanait
wany gardastanna it

waey_ hoteliamirardola imi
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Findodﬁboutﬁﬁbutw nnmonihd anyﬂbpo ities that our la mountains GeR. rrrmdmgomspom_an

% A =,

[ - e .

CATEGORIES

DATE

The events section is
NOT present in other

g languages’ menus: users

have to scroll down in
order to find them

@
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LLYY? WA
WHEINC Mg,
CONNENISURDATE

ciatourism

Citeh, pravincin. smozioni

FROM 14 TO 16 FEBRUARY 2021

BAGO AL

Lake Idro & Valle Sabbia -

“THE SPONGADA AND
THE SPONGADA LOCAL
FAIR IN BRENO

Valle Camonica « Culinary

events, Food and Wine

naaement

FESTA DELLA MUSICA

Brescia « Festiv:

FRANCIACORTA
SUMMER FESTIVAL ON
THE ROAD

Lake Iseo & Franciacorta +

Culinary events, Cultural event

As a whole, the website and the social networks’
pages appear to be quite updated

BRESCIA GROUP - Web Presence Quality Evaluation

PMTS - IT for Tourism Services, University of Bergamo

isit Brescia - Bresciatourism is at Lago d'ldro

A sunrise to remember, directly from #Lakeldro! Imagine being here
with a fresh canvas and a bit of paint... & 2

m |G @stefano_maraggi_photography

#VisitBrescia Valle Sabbia e lago

d'ldro inLOMBARDIA

visitbrescia + Segui gia
Brescia

visitbrescia B8 The view that never
grows old! For now let's #staysafe and
look forward to better times. Brescia
will be here waiting, as soon as we can
return @

1 1 Questa vista non ci stanchera mai!
Per ora restiamo al sicuro e sogniamo:
#brescia sara qui ad aspettarci, non
appena potremo

w8 @inviaggiocoltubo

Use #visitbrescia to share your best
shots of Brescia and its province!

visitbrescia #inlombardia
#lombardia #brixia #italy #italia

®QYV N
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‘ " WVAR D . | - -
L\/J—jﬂfli} fjl"%‘(lfﬂ/%f/f/‘),j/ﬂf
IECHNOLOGIES

Hd, pravingis, emarinni

Interactive map

SUBSCRIBE TO OUR

BRESCIA

LAKE GARDA

LAKE ISEO &
FRANCIACORTA
Home to Franciacorta DOCG wine and a

romantic lake with the largest lake island in Italy |

at its centre, Monte Isola. Welcome to Lake Iseo |
2 |
and Franciaco rta

GO TO THE PAGE > f

¢

LAKE IDRO & VALLE SABBIA :
4 &

VALLE CAMONICA o,

VALLE TROMPIA iy CIeur |Uy0 UT

[ Y,
BRESCIAN PLAINS F

Internal search engine
No videos BUT link to YouTube channel and
social networks pages
BRESCIA GROUP - Web Presence Quality Evaluation

PMTS - IT for Tourism Services, University of Bergamo
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HOW? usqbilily

DOWNLOADAIME

Performance grade Page size

. 66 9.3 MB

Requests

105

Performance grade

. 66

Performance grade

- 67

PMTS - IT for Tourism Services, University of Bergamo 2020/2021

FPage size

9.4 MB

Requests

108

Page size

9.4 MB

Requests

108

36



Positive feedback from the
Google Mobile-Friendly Test

@  https//www.bresciatourism.it/

Test results

BUT there are often some
Page loading issuies problems in loading pages,
especially images!

|3|'(,‘5('|41
Trails overlookin gl akes and criss-crossing
s: kilometres of bike trails and paths

nded by nature; UNESCO World Heritage
and archaeologlcal sites; local food&wine
experiences. Visiting Brescia means enjoying a
true travel experience: it's a combination of
emotions and adrenaline, of a wide range of
outdoor activities and breathtaking
landscapes. Brescia, what a surprise!

Page is mobile friendly

This page is easy to use on a mobile device

The page is mobile-friendly
It suits perfectly the smartphone’s screen
It is flexible and easy to navigate
BUT the website hasn’t developed an app!

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021
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HOW® usabilily

—_

WI=EL QRECODES, ACCESSIBILIYSANDVIRTUAL

NEALITY

There is a whole section 1
about Wi-Fi in Brescia,
translated in all

brick ribs. From the .'v:rm'nr-»'ul.' starts the

\hn icipal Registry
andimo, Sodrnr and

ekl frescos by G
y (1610). From the monumental exit
av arrive in via Mazzing where

on
oeth

scarp amd maot,
reach the

via Cattanco
vere 15 o henutiful face unth
window and a curve pointed

uth wusk in key. Al e orossing ar

mg t

were, af n.
walled origina
por tal
g Cerefo there 1s the T
kowse (XIIth century) of
built with remams of stony male, d
froan the Roman For sxibly near a ir 'vr"'
of Allvx'r.'lu'x"», 'U Ezze-
{1reo dit Romsano. Tiermeing rigi imfo via (.ndu
we arrioe m vicolo S. Marco fo disco
smuall (X11th century)
property of the noble

cut short i 1258

If tas

form

Avogadre fanuly.
od anestere romanic s
pattern of bra
portal s surmownted !'u i round f.xn‘.'y.

languages available

The website is simple and clear, without
irrelevant words

O
»
>
w
@
»
»
-
»
»
»
»
(S
o
o
o
O

No QR codes

No virtual accessibility

BUT itineraries of ‘slow’ tourism

na Gamdbyra there
tain, singuiar for the ;mr-’ with @ poer ov deds-
cated do 1t by I} renzio Formenti fromt Bresan.
At n. 51 there o (now
Mowtti della Corte - A\hm'r.‘: Zawim). The ston
povial m ashiar-work stands oud
facade, in pros
n‘:’»f‘lﬂ‘ vd u"]
Tiwoo are the
udermu

sa meocls

on the baroque

senres JY i ‘rr..‘.rm undh cornices

o dhe three ashlars m
key, sormounted by two weathered in refief on
the windoers on the pieno nobile. Bunches of
fruit, altermated o the exves big corbels and
sonafl swvndoses amaong them, are sstuaded under
the cormace. In the big araude of the XVith
century, the ribbed oveults are decoraded wth
soml] frescos and, om the oolumms, the coat-of-
arms of the Lizzago family and of other related
familics are engraved. Al n.
(former Cigofa di
od X VIith contu-

55 there 1s the
splendiid i

Muslone) budlt in the XVIth
ries, x..r': ifs austere

rr-‘x..'r .mrk {1
wor) and by pil
fromts, on ooe Cad
Paazza Tebeldo Bru "'H.'.m.‘:xr'-.u', The
wondoees are srroumndad by @ sanple frameceork
and surmownted by a tympanum in relief,
supporiad by dov small corbels. The conmce 15
devorated with marble and female figures over-

floteeng rain waler, The pordal by Berelta, with
two powerful telamons on cach side, and

surmoioried by a stone balcony urvth parapet

r
adorned with senall “shield
i the maddie, madus little howds and grgrivons
o Hhee sades, londs bo the weshern conertyard that
25 tive oldest part of the palace: arcade wwith slenr
renaissance colunms and the futed crpitals
ehrich sapported an open gallery, now walled.

sirems and “selent




HOW Y usability
NAVIGATIONMENUFAND BREAD Ch

EPTRE, pER iRl d SR S

In the laptop display the menu is fixed and clearly identified

In the smartphone display the menu is open by a click on the
icon in the corner and it shows the multiple choices

Bresciatourism Scarl Visit Brescia Cosa Fare Dormire Info Utili
bresciatourism Via Luigi Einaudi, 23 Brescia All'aria aperta Make in Bre Chi siamo
25121 - Brescia ' Eventi Contatti
T~ Tel. +39 030 3725403 Trasparenza
info@bresciatourism.it
P. IVA 02403340983 DEVELGPED BY
/. Studio Up

In the computer display a “second lower” menu is reported at
the end of each webpage

BUT the smartphone display does not show the “second” menu

(O Non sicuro | https://www.bresciatourism.it/cosa-fare/turismo-lento-trekking-brescia/

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo

{3 @ bresciatourism.it/en/ @ :

info@bresciatourism.it
P. IVA

A Breadcrumbs are visible and clear \

2020/2021




Internal search engine works properly with
key words

12 COSE DA VEDERE SUL
LAGODISEOEIN
FRANCIACORTA >

DUE PASSI DAL LAGO
D'ISEQ »

DOVE

SUL Lu ubE

BUT it does not reach the wished content with I
longer texts

LA DOLCE VITASUL
LAGO D'ISEO > i

4 A

Risultati della ca pf: navigare sul lago di garda ) Visual do 1-0 elementi di0
Vessun RlSlllt&tO

Spiac manonc nituoi termini erca. Per favore riprova con altre parale chiavi.

Internal search engine of where to sleep
section does not visualize the wished
structure: its result displays only the ~—

destinations

BRESCIA GROUP - Web Presence Quality Evaluation PMTS - IT for Tourism Services, University of Bergamo 2020/2021



£ https://www.bresciatouris _

VISIT BRESCIA COSA FARE EVENTI B, : _!S!RE

HOWZ usahbility m, e

SITE MAP s LUt it
B httpsy//www.bresciatourism.i

v<urls
<locrhttps://www.bresciatoyfgEm.it/en/hotels/</locy e |
<changefreq>rdaily</change bresciatourtem " 'ylsn'saescm THINGSTODO  EXPERIENCES  USEFUL INFORMATION -
<priority:»@.6%</priority, — e o
<furl» T T S - - e

v<url> w
<locrhttps://www.brescijtogrism. i 2 o y ‘ Y
<changefreq>rdaily</change rl“l ' \ )
<priority:»@.6%9</priority) e
<furl» ‘ ‘ |

w<url>
<locehttps://www.bresciatoury
<changefreqrdaily</changafreq>
<priority:»@.6%</priority:>
<furl»
v<url>
<locehttps://www.bresciatourism.it/dormire/lefay-resort-spa-lago-di-garda-centro-benessera/</loc>
<changefreaqrdaily</changafreq>
<priority:»@.6%</priority:>
<furl>
v<url>
<locxhttps://www.bresciatourism.it/dormire/bellariva-dimora-storicas/</loc>
<changefreqrdaily«</changafreq>
<priority:»@.6%2</priority:>
<furl>
v<url>
<locxhttps://www.bresciatourism.it/dormire/grand-hotel-a-villa-feltrinellis</loc>
<changefreqrdaily«</changafreq:>
<priority:»@.6%2</priority:>
<furl>
v<url>
<locxhttps://www.bresciatourism.it/dormire/grand-hotel-fasano-2/</loc>
<changefreqrdaily«</changafreq>
<priority:»@.6%2</priority:>
<furl>
v<url>
<locxhttps://www.bresciatourism.it/dormire/grand-hotel-terme/</loc>
<changefreqrdaily«</changafreq:>
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The icons discovered in the website were:

HOWY usqbiloiw
CONSTAND CULTURES bresciatourism |z

Cultures are well prese]n’red in the specific sections of the menu:

“Make in Brescia” and “ Jaste in Brescia “
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ACTIVE HOLIDAYS

ART AND CULTURE

Engllsh webpuges have @ blg

The structure of the Italion  [ji{ -~ PGSR | luck of contents
version of the site is detailed [ | . ISR
and well arranged | V) E
Dutch webpages have an Ry :
important lack of contents and iy —_ N S T
sections .
A T 1] -

THERMES ET BIEN-ETRE

VACANCES ACTIVES

French webpages have a gount (8@
menu and some contents result f-I%
empty

Filter

Filtres

Non trouvé)  Nichts gefunden
— i =
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CONCLUDIONS
W QY] BEULS R VAR RS
SIRENGIRS

Linear and clear web research;
Several different opportunities that may appeal to different targets;
Clear texts, straight to the point;
Good quality of pictures;
Managers' needs fulfilled;
Secure website;
High engagement managers-users in the social media platform
(Hospitality Social Award);
Good presence on the internet for what the search results and social
media pages are concerned;
Internal search engine;
Well organized and clear meny;
Mobile-friendliness;

Cultural section well developed;
Wi-Fi.

BRESCIA GROUP - Web Presence Quality Evaluation

WEARNESSES

). ).
ot -t

Different services and information in the different languages;
No online manageable map;

No location-based services;

No videos;

Not so many downloadable materials;

No weather forecast;

No booking system;

No TripAdvisor profile;

No forum nor possibility of comments on the website;

Social media pages mainly in Italian or Italian/English;
Several broken links;

No disability-friendly (e.g. no alternative text on Instagram photos);
No mobile app.
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